Wine Class Redemption Policy

The current Groupon offer expires on June 13, 2012. We are aware that all our classes through the
end of June are currently SOLD OUT. For those of you looking to redeem your Groupon before it
expires—here is our policy:

You just need to make a reservation for an upcoming class by 5:00pm on June 13. That class can
be after June 13 but you must make your reservation by the time it expires. We do not
recommend waiting until June 13 to try to redeem your Groupon. We will not accept any changes
to your reservation after the Groupon expires on June 13.

Our July calendar is available below & we will not release our August calendar until ALL the July
classes are full. Weekend classes fill up first but the weekday classes still have plenty of available
spots. We have waitlists on all the sold out classes but rarely have cancellations. Therefore, we
recommend picking a class as soon as possible. **please have your Groupon number ready when
you call for a reservation.

The Groupon offer was basically buy one class, get one free. There were two offers: two seats at
$40 (value of $80) or four seats at $75 (value $160). If you do not redeem your
Groupon before it expires or need to make changes to your reservation after it expires (June13),
your Groupon will go back to its paid value. So, for example: a $40 paid Groupon can be redeemed
for one (1) seat in any of our classes & a $75 paid Groupon can be redeemed for two (2) seats in
any class.

Groupons may only be redeemed for classes &
CANNOT be used for merchandise

If you make a reservation & do not cancel within 48 hours (before the expiration date) or fail
to show up for your reserved class, we will treat your Groupon as fully redeemed. Any issues
can be taken up with Groupon.
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